






available

1.800.443.5353

Scratchcards

•Pizza Papa John’s
•Budget
•Firestone
•Disneyland Resort
•Amc
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Custom t-shirts

Profit is up to you!
Easily our mosty stylist fundraiser that gets your ‘staches noticed! High 
quality Gildan t-shirts personalized with your one-of-a-kind design idea.

How it works
You send us your logo, finished design or idea - and we make it happen! 
Like one of the tees above? Give us a call and tell us which one you fancy!
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Fundraiser must-do’s
Break it down
Break your total fundraising goal into digestible, equal portions over time. $1000 all 
at once may feel like a lot, but shooting for $500 this month then $500 next doesn’t 
feel quite so daunting, does it? Meeting mini-goals along the way will also highlight 
your progress and give you the motivation you need to keep moving forward.

Make it routine
Set aside time every day – whatever time you feel most productive – to further your 
fundraiser. Whether it’s sending another round of emails, writing thank you’re to 
those who’ve already contributed, or updating friends on your progress through 
Facebook, you’re keeping your cause fresh and alive by making it a daily priority.

Call on YOU
We’re big fans of calling on friends and family to be your big supporters, but there’s 
nothing like drawing on your own unique talents to bolster your fundraising efforts. 
Are you a Photoshop whiz? Handy with video editing or a palette of paints? Call 
upon the strengths you already possess to create compelling collateral to promote 
your campaign.

Keep in contact 
Your early supporters jumped on board early because they care, so be sure to keep 
the in the loop on your progress. Did you have a particularly good day earning? 
Share the news! Did someone do something especially generous? Name names! 
Fundraising isn’t just about asking people for help, it’s about making them feel 
appreciated and a part of something meaningful.

Be an open book
While it’s key to be professional and put your best foot forward when asking for 
support, don’t be afraid to let your personality shine through. Engage in small talk 
with potential supporters and share anecdotes about both your fundraising 
successes and setbacks. People will be impressed with your candid, confident, 
demeanor and feel inclined to help you achieve your goal.
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Create a personalized online fundraiser
Flex your popularity muscles
One of our handiest features is the integrated email tool, allowing you to 
automatically upload your contacts and communicate with everyone connected to 
your campaign all at once. Input as many email addresses as you can:  Mom and 
Dad and the grandparents are givens, but what about your neighbors, your 
teachers, your friend’s parents, or even your brother’s basketball buddies. The more 
people you contact, the better chance you have of reaching $1K. 

Email like a superstar
Once you’ve entered all your contacts, review the dates your pre-written and 
pre-scheduled reminder emails are set to go out. We’ve set them five days apart by 
default but you may decide that every three, or maybe every 7 might work better 
for you depending on your timeline. You want to keep your fundraiser on the top of 
their minds, but you don’t want to inundate them with reminders, either.

Show off that beautiful face
Why do Unicef and WWF ads work so well? Because they show the faces of the 
people and the animals you’ll be impacting with your support – and seriously, how 
can you then say no? So, upload at least one photo of yourself to start, and then 
add more throughout your campaign. Visitors will feel personally connected to your 
cause and will notice that you’re putting a lot of effort into the details of this 
fundraiser – every single day.

Call it quits
Um, what…? What we mean here is that it’s important to officially end your 
campaign when you’ve reached your goal or your deadline has been reached. Why? 
An online campaign one-ups the emails you schedule by sending automated 
messages on special occasions to remind contacts of your cause. So once you’ve 
deemed your fundraiser done, simply click ‘End Campaign’ in the top right of your 
Campaign Manager. This will let our over-achieving platform know it’s done a fine, 
fine job but now it’s time to take a break.

Delete our welcome message
We’ve created a standard welcome that appears at the top of your fundraising page 
to help you get your campaign kicked off quickly, but we encourage you to add to it, 
or better yet, scrap it and write your own from scratch. A thoughtfully -written 
message in your own voice is more personal and sincere. Again, visitors will 
appreciate the extra time and attention you’re putting into the details.
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Download our fun print-outs!


